T 2 gadd odFd 29 «ME VP AR A&

1.
IEAQ.

2. 7R 2 theel olojd 2o
AT KN

cHZ 7 J2® e

Spatial reference points are larger than themselves. This isn’ t
really a paradox: landmarks are themselves, but they also define
neighborhoods around themselves.

A firm 1is deciding whether to invest in shipbuilding. If it can
produce at sufficiently large scale, it knows the venture will be
profitable.

(A) In a paradigm that has been repeated on many campuses, researchers
first collect a list of campus landmarks from students. Then they ask
another group of students to estimate the distances between pairs of
locations, some to landmarks, some to ordinary buildings on campus.

(B) This asymmetry of distance estimates violates the most elementary
principles of Euclidean distance, that the distance from A to B must be
the same as the distance from B to A. Judgments of distance, then,
are not necessarily coherent.

(C) The remarkable finding is that distances from an ordinary location to
a landmark are judged shorter than distances from a landmark to an
ordinary location. So, people would judge the distance from Pierre’ s
house to the Eiffel Tower to be shorter than the distance from the
Eiffel Tower to Pierre’ s house. Like black holes, landmarks seem to
pull ordinary locations toward themselves, but ordinary places do not.
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(B) Assume that shipyards are the only potential customers of steel.
Steel producers figure they 1l make money if there’ s a shipyard
to buy their steel, but not otherwise. Now we have two possible
outcomes — what economists call “multiple equilibria.”

(C) But one key input is low—cost steel, and it must be produced
nearby. The company s decision boils down to this: if there is a
steel factory close by, invest in shipbuilding; otherwise, don’ t
invest. Now consider the thinking of potential steel investors in the
region.
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Green products involve, in many cases, higher ingredient costs than
those of mainstream products.

(A) They d rather put money and time into known, profitable,
high—volume products that serve populous customer segments than into
risky, less—profitable, low—volume products that may serve current
noncustomers. Given that choice, these companies may choose to leave
the green segment of the market to small niche competitors.

(B) Even if the green product succeeds, it may cannibalize the
company s higher—profit mainstream offerings. Given such downsides,
companies serving mainstream consumers with successful mainstream
products face what seems like an obvious investment decision.

(C) Furthermore, the restrictive ingredient lists and design criteria that
are typical of such products may make green products inferior to
mainstream products on core performance dimensions (e.g., less
effective cleansers). In turn, the higher costs and lower performance of
some products attract only a small portion of the customer base,
leading to lower economies of scale in procurement, manufacturing, and
distribution.
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Recently, a number of commercial ventures have been launched that
offer social robots as personal home assistants, perhaps eventually to
rival existing smart—home assistants.

(A) They might be motorized and can track the user around the room,
giving the impression of being aware of the people in the
environment. Although personal robotic assistants provide services
similar to those of smart—home assistants, their social presence
offers an opportunity that is unique to social robots.

(B) Personal robotic assistants are devices that have no physical
manipulation or locomotion capabilities. Instead, they have a distinct
social presence and have visual features suggestive of their ability
to interact socially, such as eyes, ears, or a mouth.

(C) For instance, in addition to playing music, a social personal
assistant robot would express its engagement with the music so
that users would feel like they are listening to the music together
with the robot. These robots can be used as surveillance devices,
act as communicative intermediates, engage in richer games, tell
stories, or be used to provide encouragement or incentives.
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Spatial reference points are larger than themselves. This isn’ t really a
paradox: landmarks are themselves, but they also define neighborhoods around
themselves.
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(A) In a paradigm that has been repeated on many campuses, researchers first
collect a list of campus landmarks from students. Then they ask another group
of students to estimate the distances between pairs of locations, some to
landmarks, some to ordinary buildings on campus.
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(B) This asymmetry of distance estimates violates the most elementary principles
of Euclidean distance, that the distance from A to B must be the same as the
distance from B to A. Judgments of distance, then, are not necessarily
coherent.
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(C) The remarkable finding is that distances from an ordinary location to a
landmark are judged shorter than distances from a landmark to an ordinary
location. So, people would judge the distance from Pierre’ s house to the
Eiffel Tower to be shorter than the distance from the Eiffel Tower to
Pierre’ s house. Like black holes, landmarks seem to pull ordinary locations
toward themselves, but ordinary places do not.
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(C) But one key input is low—cost steel, and it must be produced nearby. The

A firm is deciding whether to invest in shipbuilding. If it can produce at company’ s decision boils down to this: if there is a steel factory close by,
sufficiently large scale, it knows the venture will be profitable. invest in shipbuilding; otherwise, don’ t invest. Now consider the thinking of

potential steel investors in the region.
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(A) There is a “good” outcome, in which both types of investments are FAARE S A7tE s we
made, and both the shipyard and the steelmakers end up profitable and
happy. Equilibrium is reached. Then there is a “bad” outcome, in which
neither type of investment is made. This second outcome also is an [Z0]]
equilibrium because the decisions not to invest reinforce each other.
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(B) Assume that shipyards are the only potential customers of steel. Steel
producers figure they’ Il make money if there’ s a shipyard to buy their
steel, but not otherwise. Now we have two possible outcomes — what [Words and Phrases]
economists call “multiple equilibria.”
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Green products involve, in many cases, higher ingredient costs than those of
mainstream products.
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(A) They d rather put money and time into known, profitable, high—volume
products that serve populous customer segments than into risky,
less—profitable, low—volume products that may serve current noncustomers.
Given that choice, these companies may choose to leave the green segment of
the market to small niche competitors.
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(B) Even if the green product succeeds, it may cannibalize the company’ s
higher—profit mainstream offerings. Given such downsides, companies serving
mainstream consumers with successful mainstream products face what seems
like an obvious investment decision.
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(C) Furthermore, the restrictive ingredient lists and design criteria that are typical
of such products may make green products inferior to mainstream products on
core performance dimensions (e.g., less effective cleansers). In turn, the higher
costs and lower performance of some products attract only a small portion of
the customer base, leading to lower economies of scale in procurement,
manufacturing, and distribution.
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Recently, a number of commercial ventures have been launched that offer
social robots as personal home assistants, perhaps eventually to rival existing
smart—home assistants.
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(A) They might be motorized and can track the user around the room, giving
the impression of being aware of the people in the environment. Although
personal robotic assistants provide services similar to those of smart—home
assistants, their social presence offers an opportunity that is unique to
social robots.
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(B) Personal robotic assistants are devices that have no physical manipulation
or locomotion capabilities. Instead, they have a distinct social presence and
have visual features suggestive of their ability to interact socially, such as

eves, ears, or a mouth.
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(C) For instance, in addition to playing music, a social personal assistant robot
would express its engagement with the music so that users would feel like
they are listening to the music together with the robot. These robots can
be used as surveillance devices, act as communicative intermediates, engage
in richer games, tell stories, or be used to provide encouragement or
incentives.
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